
SPIN Protocol is a decentralized e-commerce ecosystem for social influencers. 
We connect suppliers and influencers directly. We establish reliable ecosystem 
and provide transparent business environment for all participants . 

Contact Channel

www.spinprotocol.io

https://t.me/spinprotocol

https://medium.com/spinprotocol

www.facebook.com/pg/spinprotocol

https://twitter.com/spin_protocol

What is the problem?

SPIN Protocol’s Business Solution

Service Flow

Excessive commission charged by intermediaries between suppliers and influencers    
Abused number of followers and low credibility on influencers promotional contents   
Inconvenience of commerce operations for individual in social media
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SPIN Alliance

Advisors

Blockchain Partners & Investors

Use Case Partners

Follower
75,000,000

Influencers
523,000

SKU
210,000+

Brands Listed
1,700+

Token Sale

·  Total Issuance : 1,250,000,000 SPIN                                         

·  Token Price : $0.032 / SPIN                                                        

·  Accepting Currency : ETH, BTC                                             

·  Token Sale : 312,500,000 SPIN                                              

·  Hard Cap: $10,000,000                                                  

·  ICO Date : TBD                           
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